FM TRACKS DEEP DIVE TRAINING
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Presentation Notes
Hi everyone! 

Welcome to the FM Tracks Deep Dive training for End Hunger in CT. Thanks so much for joining us today. I’m excited to dive into this tool with the End Hunger Team. 


Agenda

Introduction
Maximizing Profiles
Entering Data — Web
Entering Data — App
Logs & Reports
Troubleshooting
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Agenda: 




Introduction
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Introduce myself. 


ABOUT WHOLESOME WAVE

§

@

wholesome
wave

Wholesome Wave is
the leading national
organization focused
solely on helping
people in need afford
fruits and vegetables.
We work to make sure
every American has
access to affordable,
healthy food for their
family.

We’re based right here in Bridgeport,

CT!
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Presentation Notes
So, just to tell you all a bit more about Wholesome Wave and the work that we do…

Wholesome Wave was founded here in Bridgeport 11 years ago by Chef Michel Nischan. His love for healthy, fresh food inspired him to work towards our goal of bringing affordability to fresh produce. Right now, we are the leading national organization working to help people in need afford fresh fruits and vegetables. 

We’ve created Wholesome RX programs, Pioneered the SNAP doubling movement, and are now delivering a revolutionary produce rewards card program on a national scale. We’re thrilled to be a part of the farmers market scene in America, and are excited to be able to offer FM tracks as a powerful at-market data collection tool for market managers. 

Moving into FM Tracks….


FM TRACKS HISTORY
WELCOME TO THE TEAM!

In 2015, Case Western released FM Tracks to be pilot
tested at FINI launch; In September 2015, Wholesome
Wave began 2.0 development and on-boarded our
statewide network in Florida.

In 2016, Wholesome Wave released 2.0 to increase ease of
use, generate exports, and include vendor reimbursement
tools. Expanded use to FINI programs in NYC.

In 2018, 25+ states have entered transactions and vendor
reimbursements building a national incentive dataset
Today, you join our team!



Presenter
Presentation Notes
WW co-led the development in 2015 before expanding it to other statewide networks. 

That feedback improved the app with another big round of development including for better vendor reimbursement data.

This data collection system is standardizing FINI evaluations across the country and allowing for direct comparisons (not just apples to apples but granny smith apples to granny smith apples) for quantifying the impact of incentive programs and federal benefits spent at farmers markets across states and programming. We rolled out to over 400 markets in three years through this FINI contract. 

Today, we are in the building phases of a vendor reimbursement platform, which would include a method to deliver receipts to vendors & farmers. 



WHAT IS FM TRACKS?

« FM Tracks is a data collection
tool that is used to track
nutrition incentives at farmers
markets.

* We have an App (iPad’s only)
and a website

* You can use this tool to report,
download, and analyze data
from your market or your
network.




FM TRACKS OVERVIEW
TWO PART SYSTEM

 —
Creation
Mobile
App
Market
e Profile

Repeat User 1 Repeat User
Questions | Question

Selection

FM

Transa_a:lion Centralized
Questions . Data
Collection

New User

Questions
FM Tracks
Website
Post Market [———
Questions
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FM Tracks as a two part system includes both an ability to enter data on an iPad or a website; but certain functionalities can only be done on one or the other. In general, however, you can do all required data entry and review on the website. You’ll be doing all of your market profile customization on the website. The website is able to be used as a stand alone platform, meaning you do not need to use the app, but many find the app helpful for day-of entries. 

For instance, the app can only be used to enter data for THAT day whereas the website can enter data from any day. In order to use the FM Tracks app, you DO NOT need to be connected to Wi-fi. On the other hand, the website also allows you to customize what you see on the app so that you only see payment types related to the program you operate or the questions that you push out from your profile onto the transaction pages. More on that later. 
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Here’s an example of data usages from our Ohio program: 

How we demonstrated that activities (kids day) or program launch impacted getting new customers or SNAP sales. We will get into how to export this data more later. 




@Geographic Data

RTaR
* b

SNAP Households (%)

Cuyahoga

TESE 25%-+

SNAP Dollars

CONSERYANCY : $10-325
Summit

$26-350

Medina

$51-3100

Average proportion of

Fotal Faip codes households on SNAP X
reached (square miles)
across all zip codes

20 14%  266.

Total reach of market
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This map was generated from zip codes collected at every SNAP transaction where the amount of SNAP spent was overlaid by zip code so you can demonstrate that your market is reaching not just those around you but neighboring communities as well. 


A4 CUSTOMERS
New Customers .

had never been to any
Social Service Mos.l. !e

el%
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market through word of
mouth

5 3 O/ had never been to this
(o market before
@
Returning Customers
. 9 5 O/ said that the incentive program increased the
b © amount of produce they were eating
said that the incentive program increased the amount

e 9 7 &
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FM Tracks can also survey your new and repeat SNAP customers so you can learn about those shopping at your market. 

Using FM Tracks IDs, you’ll be tracking all SNAP customers and you’ll already know how many how shopped there before; but you can also ask things like “whether the program is increasing the amount of produce they’re buying or eating.

This kind of information is best collected through the app, for a more streamlined and efficient data collection process. These kinds of returning customer questions are completely customizable, and can be set to trigger for your entire market, or for individual locations. 
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Creating and

Maximizing your User Profiles
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Okay! Now, we’ll dive into how to create and maximize your user profile. 


STEP 1:
GO TO FMTRACKS.ORG

M

Sign Up Today! —

vore  $580,154.72

1  Fill out the form below, registering either as a Farmers' Market or Network Networks

Once you submit your registration, you will receive an email with instructions to o
complete your registration and begin using FM Tracks. T—

Markets

o Last Transacion 4222014
O Last Tranaction JIVI0M

Farmers' Market Network

Register as a "Farmers' Market if you operate one direct-to-consumer farmers market, mobile market or CSA.
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Step 1: Go to fmtracks.org. 

This is the screen you will see when you first get to the page. You can always log in directly by clicking the Login button in the top right corner of the screen. For today’s purposes, we will be walking through how to create a profile from scratch. 

Please note that you’ll want to be creating an account for a Farmer’s Market, not a Network. End Hunger in Ct is your network manager. 


STEP 2:
CREATE YOUR FM TRACKS ACCOUNT

Farmers' Market Network

Register as a "Farmers' Market if you operate one direct-to-consumer farmers market, mobile market or CSA.

Login Information e

Already a member of FM Tracks?

Sign In Now

-or-

Create a new account:

First Name Last Name
Email Address
Password Repeat Password



STEP 3:
INPUT CONTACT INFORMATION

Contact Information e

Market Name (i.e. ‘Cityville' or 'Cityville South’)

Contact Name Contact Email Contact Phone Number
Alternate Contact Name Alternate Contact Email Alternate Contact Phone Number
Mailing Street Address Mailing Apartment/Suite/Unit

Mailing City Mailing State v Mailing Zip
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Please be sure to input an “alternative contact” and their email address. That way, we’ll have a back-up to reach out to in case there’s an issue or there is a change in the market managers status with his or her market. 


STEP 4:
INPUT LOCATION INFORMAION

Location Information e

Complete one registration for each market location. A market manager may register up to five market locations under one user login ID1. If
you have more than five market locations, then register as a "Network" first to connect the markets.

1 All data entered under the same user login ID will be visible to all market locations.

Farmers' Market Address Address 2
City State v Zip
Days of Operation
. . removeday X
Sunday v Open Time v Close Time v
Same Sunday Hours Year Round Start Date g End Date &

+, Add More Days of Operation
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Location info 

Now, let’s dive into days of operation. 

As you can see here, this is where you’ll define the days, time, and duration of your market. Please fill out the day of the week, start and end time, and start and end date for your market. If your market runs year round, you can click on the “Same hours year round” box. To fill out hours for more than one day of the week, click on the “add more days of operation” box. 


STEP 5:

INPUT DAYS OF OPERATION

Farmers' Market Address

City
Days of Operation
Sunday v Open Time
Same Sunday Hours Year Round Start Date
Sunday v Open Time
Same Sunday Hours Year Round Start Date
Sunday v Open Time
Same Sunday Hours Year Round Start Date

o+, Add More Days of Operation

Address 2

State

Close Time

End Date

Close Time

End Date

Close Time

End Date

Zip

removeday X

remove day X

remove day X
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The default day of operation is Sunday, so make sure to double check that!


Complete one registration for each market location. A market manager may register up to five market locations under one user login ID1. If

you have more than five market locations, then register as a "Network" first to connect the markets.

1 All data entered under the same user login ID will be visible to all market locations.

1 Farmers Market Lane
Bridgeport
Days of Operation

Saturday

Same Saturday Hours Year Round

Sunday

Same Sunday Hours Year Round

Wednesday

Same Wednesday Hours Year Round

Address 2
|
8:00 AM v
June v 1 v
8:00 AM v
8:00 AM v
June v 1 v

2:00 PM

October

2:00 PM

2:00 PM

October

+, Add More Days of Operation

v

31

31

06604

remove day X

remove day X

removeday X
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Throughout this webinar, we’ll be using WW’s (made up) farmers market. Here, you can see that we run on Wednesdays and Saturdays from June through October, and year round on Sunday. 

I would like to note that a post market report (which I’ll get into more later on) will be triggered by the system on the days that you input in this market profile. This I why it’s important to make sure that your market days are accurate. Don’t worry though, you can always go back in and edit these in your market profile tab! 

 


STEP G:
ADD PAYMENT AND INCENTIVE INFO

Accepted Payment Methods

Cash Check Credit / Debit Card SNAP/EBT
WIC CvwW WIC FMNP Senior FMNP Produce Rx
Incentives Offered

Select which type of incentive program is operated at your market.

Select "Healthy Food Incentive - Matching Program" if your program provides additional incentive funds to customers who spend federal
benefits at the market. Calculate your Matching Amount by dividing the dollar amount of federal benefit spent by the dollar amount of
incentive received (e.g. if you distribute $2 for every $5 in federal benefit spent, divide $2 by $5 and multiply by 100 to calculate your

Matching Amount as 40%; if you distribute $1 for every $1 in federal benefit spent, divide $1 by $1 to calculate your Matching Amount as
100%.)

Select "Health Food Incentive - Discount Program" if your program applies the incentive by administering a discount. Your Matching Amount

equals the percentage discount you apply to federal benefit purchases by customers (e.g. if you offer a 50% discount, your Matching Amount
is 50%)

Choose Incentive Type v

remove incentive X

+, Add Incentive Type
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Choose your accepted payment types for your market. 

Incentives offered -- When you go to choose an incentive type, the drop down menu will populate with items such as 
Healthy food incentive program – matching, discount 
Loyalty program
Other

Fm Tracks will also ask you to input the Incentive Program name, incentivized types of payment, and incentive amount. You can always click “add incentive type” if you have more than one incentive program running. 


®)

Accepted Payment Methods

Cash Check Credit / Debit Card SNAP/EBT

WIC CWV WIC FMNP Senior FMNP Produce Rx

Incentives Offered

Select which type of incentive program is operated at your market.

Select "Healthy Food Incentive - Matching Program" if your program provides additional incentive funds to customers who spend federal
benefits at the market. Calculate your Matching Amount by dividing the dollar amount of federal benefit spent by the dollar amount of
incentive received (e.g. if you distribute $2 for every $5 in federal benefit spent, divide $2 by $5 and multiply by 100 to calculate your

Matching Amount as 40%; if you distribute $1 for every $1 in federal benefit spent, divide $1 by $1 to calculate your Matching Amount as
100%.)

Select "Health Food Incentive - Discount Program" if your program applies the incentive by administering a discount. Your Matching Amount
equals the percentage discount you apply to federal benefit purchases by customers (e.g. if you offer a 50% discount, your Matching Amount

is 50%)
Healthy Food Incentive Program - Matching v
remove incentive X
You SNAP We Match SNAP / EBT v
100.00 % $ 10.00 N/A v

o+, Add Incentive Type
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Example of Payment information for WW Farmers Market


STEP 7:
IDENTIFY NETWORK MEMBERSHIP

Network Membership e

Not A Network Member Or Network Not Listed

Additional Customer Tracking e

Research |ID Field - Add an additional field to your transaction page for your research studies
POS ID Field - Add an additional field to your transaction page to match your POS terminal later

Other ID Field
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Network membership – most important aspect of your market application, as this info connects you to your Network. If you are creating your market application, please double check your Network affiliation as I can not approve new applications until this info is populated. 

Additional customer tracking info:
Research ID Field – helpful of you are participating in a research project, or know that some of the visitors to your FM are involved. 
POS ID – matches transactions to the POS terminal they were processed at….likely, you will not need to use this feature. 


STEP 8:
FINISH UP & GET TRACKING!

Billing Information =

Billing options for FM Tracks managed by Organization.

Terms & Conditions =

| agree to the terms and conditions.
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Click “I agree” to FM Tracks’ Terms and Conditions. 

Click “Sign Up” 

Next steps – I get a notification on my end of things that a new market application has been submitted. From there, I review your application to make sure it’s affiliated with a network and that all the information looks okay. If something seems off, I’ll shoot you an email (to the listed contact) to work out any necessary changes. 

When I approve your application, you’ll get an email notification from FM Tracks and you get get rolling! 





Entering Data on the Website
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At this point we’ll review how to enter data on the website and do some demonstrations for everyone to practice on their laptop. 




M

e $580,154.72 |l . $51,848.92

Sign Up Today! ﬂ ——

Fill out the form below, registering either as a Farmers' Market or Network Networks

Once you submit your registration, you will receive an email with instructions to o
complete your registration and begin using FM Tracks. .

Markets

( ) Lt Tramiaction L7208
( ) Lant Tramactom 3312054

Farmers' Market Network

Register as a "Farmers' Market if you operate one direct-to-consumer farmers market, mobile market or CSA.

Login Information e =

Already a member of FM Tracks?

Sign In Now
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First, go to fmtracks.org and login using the top right corner. 


Already a member of FM Tracks?

Emai | Address

Password

Remember my email address Forgot your password? m
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This is what will come up when you sign in, go ahead and log in using your credentials.

If you forget your password as I do all the time, you can click the “Forgot your Password” button, and FM Tracks will send you a reset link to your email within minutes. 


FM TRACKS DASHBOARD

Olivia Korth

Transactions Payments Distributed Incentives Distributed Customers

More info More info $544-5 More info $2555 More info

Payment Vendor Reimbursements Incentive Vendor Reimbursements

More info $85 More info $20

N etWO I kS Add New Network @

No networks available

M arketS Add New Market @
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This is what your homepage looks like; you should see any market (or network) you’re affiliated with. The top is a quick dashboard for your market stats for the year (Jan 01 onward of current year). 

Currently, you have “zeroes” entered for all of your snapshot details. This is simply because you are a new market, so there’s no information yet. 

When you click on More Info for any of them, your screen will look like this: (NEXT SLIDE)



Transactions

More info

Payment Vendor Reimbursements

More info $8 5

Networks

No networks available

Markets

HOVER FOR SNAPSHOT

Payments Distributed

Snap/EBT

Cash
Credit/Debit Card
Check

Incentive Vendor Reimbursements

More info $20

Incentives Distributed

More info

$255.5

OliviaKorth =

Customers

More info

Add New Network @

Add New Market @
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You’ll see that box is broken out by payment or incentive type. The payment types that you have broken down here will aligned with your market’s set up: if you only accept SNAP and WIC, for example then those are the only options that will come up here. 

For most people, this will only entail incentives distributed or redeemed as well as SNAP distributed and reimbursed. You can also get a quick snap shot of your customers


YOUR FM TRACKS OVERVIEW

Payment Vendor Reimbursements Incentive Vendor Reimbursements

More info $85 More info $20

Add New Network @

Networks

No networks available

M al’ketS Add New Market @

Enter Daily Manage

Sales & Data Profile Run Reports

WW Farmers Market A
o 9+ open post market reports ." é ™
Last Transaction: 11/12/2018
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Here, we have essentially scrolled down the home page. 

There are three icons: Entering daily sales and data, manage your profile, and run reports. 

Looking at each market you can enter data two ways:
Press the blue market name
Click on the coin icon that’s highlighted here in Blue 


What Market day are you looking for?

@ Most Recent Market Day (11/26/18)

Specify 11/26/2018 -

You're missing post market information for these days 11/26/18

CHOOSE
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Once you click, it’ll ask which days you want to enter data. You can either use the most recent day (as determined by the dates in your profile), specify, or days you don’t have a submitted post market report (more on that later).

Once you’ve decided when you’d like to enter information for, click “CHOOSE” to move forward.


A FEW IMPORTANT TABS...

Olivia Korth

WW Farmers Market

Enter Daily Sales & Data Manage Profile Run Reports

© 48 open post market reports

© ©)

El Vendor Reimbursement (?) Post Market

New Individual Transaction New Aggregate Transaction Transaction Log




® o WWFarmers Market

Enter Daily Sales & Data Manage Profile Run Reports

@ 48 open post market reports

© ©)

Transactions =l Vendor Reimbursement (?) Post Market

New Individual Transaction New Aggregate Transaction Transaction Log

Payment Method Auto-Calculate Incentives

No incentives eligible
Please Select Payment Method v $ 0.00

“, Add Another Payment Method Total Currency

Customer ID $0.00

e.g.CP0982 Anonymous
Payment

Customer Zip Code
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Here we are in the “Enter daily sales & data” tab for April 3rd. If you take a look, there are three main tabs: Transactions, Vendor Reimbursements, and Post Market Reviews. 

In the transactions tab, we have: New Individual Transactions, New Aggregate Transactions, and your Transaction Log. We’re currently working in the “Individual Transaction” tab, where market managers can input information on a customer to customer basis. 

We suggest you click this “auto-calculate” button up in the top. Unless your incentive amounts vary significantly, this usually makes things easier. 




Transactions El] Vendor Reimbursement (?) Post Market

New Individual Transaction New Aggregate Transaction Transaction Log

Payment Method Auto-Calculate Incentives

Produce Perks (+$10.00) edit
SNAP / EBT v $ 10.00

) Add Another Payment Method

Total Currency

Customer ID

$20.00
AZ1234 Anonymous
Payment
Customer Zip Code
$10.00
SNAP/EBT
12345 Anonymous

Incentive

Questions
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Scenario 2: Editing incentive amount – if there is a anomaly to incentive distribution, you can edit here. 

Here, you’ll be able to not only modify the incentive amount within each transaction, but you an enter tons of other information at the consumer level 
– Customer ID is usually the customer’s first initial, last initial, and last 4 digits of their EBT card
-- Zip code, to help you track locations of your customers and the geographic reach of your program
-- whether they’re a repeat or first time…
-- Over on the right, you’ll see a space for “additional tracking” – this comes in handy when you have alternative research projects going on, or outside reporting. 

There is always an option to keep customer’s information anonymous. It’s best if these transactions are done at market, b/c this is simply a lot of info to write down. 


Questions

Is this your first time ever shopping at any farmers' market?

yes no

choose not to respond
Have you ever shopped at this farmers’ market before today?

yes no

choose not to respond

How did you hear about this farmer’s market?

word of mouth poster or flyer

newspaper or magazine radioor TV

social service agency (SNAP office or WIC or Senior Farmers' Market
WIC clinic) or community organization Nutrition Program materials
healthcare provider billboard

online newsletter or website text promotion

social media page (facebook, twitter, bus or transit

etc...) promotion/advertisement
FreshLink Ambassador Driving by

Facebook ad email

Postcard FreshEBT

choose not to provide

How did you get to the market today?
Walked Bicycle

Drove Personal Automobile Bus/Public Transport



WW Farmers Market

Enter Daily Sales & Data Manage Profile Run Reports

@ 48open post market reports

© ®

($) Transactions =[] Vendor Reimbursement Post Market
®

New Individual Transaction New Aggregate Transaction Transaction Log

New Aggregate Transaction

# of New Customers # of Transactions

Payment Method v $ Total Payment Amount Incentives
Produce Perks $ 0.00
Wholesome RX $ 0.00
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Moving on, this is what an “aggregate transaction” would look like. Here, you would enter total data for an entire market day. 


WW Farmers Market

Enter Daily Sales & Data

Manage Profile

Run Reports

©
Transactions

© 48o0pen post market reports

©)

=l] Vendor Reimbursement
New Individual Transaction

(?) Post Market
New Aggregate Transaction Transaction Log
New Aggregate Transaction
4 1
SNAP / EBT v $ 120 Incentives

Produce Perks

$ 120.00
Wholesome RX

$ 0.00
Add
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We recommend here that you separate transactions out by payment type. 

Walk through this slide


©) ®

Transactions El] Vendor Reimbursement (?) Post Market

New Individual Transaction New Aggregate Transaction Transaction Log

Transactions Payment Distributed Incentives Distributed

26 $284.00 $214.00

Time Customer ResearchID POSID OtherID Payment Amount Incentive Distributed Entry Manager
08:26 PM 1T6498 None None None Mutiple $35.00 Produce Perks $15.00 Manual Olivia Korth @’
08:26 PM 1J6483 None None None SNAP/EBT $25.00 Produce Perks $20.00 Manual Olivia Korth @

08:25PM RE5270 None None None SNAP/EBT $14.00 ProducePerks $14.00 Manual Olivia Korth @’



@) Transactions El Vendor Reimbursement (?) Post Market

Add Reimbursement Reimbursement Log

Vendor Name Gross Sales

Name $0.00

Sells fruits or vegetables

Sells SNAP Eligible food

Payments Redeemed Incentives Redeemed
SNAP/EBT # of Transactions KDD-FV
WIC FMNP # of Transactions KDD - MED
Senior FMINP # of Transactions KDD - WIC
Produce Rx # of Transactions KDD - SFMNP
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This is your vendor reimbursement log. This is a newer function, which allows much simpler tracking for farmer impact. 

-This will be completed at the end of your market day. 
-The vendor names will be customized by your market manager. We’ve worked to make the language here consistent with what the market managers use daily. This function is able to be sued while on the app. 
-Note: it’s possible to write in “all vendors” and basically put in an aggregate vendor reimbursement for your data. 
-Vendors to auto-populate, so if you type in a vendor once, the next time you go to input that name it should pop up.


Reports

Transactions

Search
WW Farmers Market
Redemption Count
Search Log
Date Vendor
11/27/18 PEGGIES PEACHES
11/27/18 VICTOR'S VEGGIES

Logs

10/01/2018 v

Payment Redeemed

$35.00

Payments Redeemed

$15.00

$20.00

Exports

Reimbursements

Incentives Redeemed

$20.00

Incentives Redeemed

$0.00 &

$20.00 &

I



($) Transactions El Vendor Reimbursement (?) Post Market

You are submitting a post-market report for 11/12/18.

= How many customers visited the market today? (refer to counting method email sent on 6/18/18 from Doug)

= *Total number of vendors selling at this market today?

= *Number of vendors eligible to accept SNAP today?

= *Number of vendors selling fruits and vegetables today?

= *How many paid staff were involved in the administration of the incentive program today?

= *How many volunteers were involved in administration of the incentive program today?

= What was the weather like today? pick all that apply Select... v

Submit Post Market Report
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Post Market Reports need to be completed for every market date. These appear based on what’s in your profile. If you have any open reports, these should be refreshed soon so they will only show 2018 dates. If you didn’t have a market and want to make them go away you just enter a zero and press submit so that it makes the alert go away. 

-We recommend that everyone double checks which market day they are entering data for. 
The * signifies a question that is required for all participating markets. 
You have the power to write in required questions: really helpful for specific grant requirements and programming. 
You can also make questions about specific programs, weather, taste tests, whatever is going on! 
Questions are either required or optional. 

As a note, this system is in constant development. If there are things that you wish the system could do, write them down and keep them in mind. If an issue is consistent and persistent, we can bring it up to the developers.  





o \nformation

purchas!
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For those using the iPad for market day ONLY. You cannot select a date on the iPad so if the day has passed you must use the website. 

You do NOT need wi-fi to enter data on the app. You have 24 hours after the end of your market day to get some wi-fi and sync up your data. 


Sign in

Email address

Password

Thanks for downloading FM Tracks!

If you do not have an account please visit

our website to register and get started!

Learn More / Register
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Once you download the app from the app store, you login on this screen. Give a few notes on the nature of the app as a whole.


— Welcome Change Market

WW Farmers Market



DE Welcome Change Market

Inwood Greenmarket

Jackson Heights Greenmarket

KY Demo Market +

Lincoln Hospital Greenmarket

Magnolia
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Any market affiliated with you as a market manager will appear on this list after you login. As a market manager, you would choose which market you’re collecting data for. Individual markets only see the market they work at.  


®i—— Transactions

Transactions

Vendor Reimbursement
Post Market Questions
Sync Log

FM Tracks Website
Change Market

Logout

@ olivia@wholesomewave.org
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If you have issues:
Decimal points are sometimes required to type in but it just matters where you press the field (to the right or the left)
Keyboard issues: If your keyboard is blocking the screen; press the down button in the bottom right corner

Other troubleshooting:
Be sure to press the circle to the left of the incentive to add them
Autocalculate can be turned off by clicking in the field and retyping it ($4 MED incentive example)
Make sure that once you hit “Complete transaction”, the information pops up in the transaction log on the right. If you don’t see it there, it did not process.  


’E NW Farmers Market

New Transaction

TRANSACTION LOG

@ olivia@wholesomewave.org

(1))

payment T
PAYMENT METHODS INCENTIVES
Q SNAP/EBT $0.00 Produce Perks $0.00
e Add payment method
ADDITIONAL TRACKING
CUSTOMER ID Research ID
POSID
Other ID
CUSTOMER ZIP CODE
Show questions \_

Summary

Payment Amount $ 0 5 0 0

$0.00

CNAP/ERT


Presenter
Presentation Notes
If you want to use the customer question feature you can use this toggle to show or hide new or user questions.


— Welcome

TRANSACTION LOG

@ olivia@wholesomewave.org

(1))

New Transaction

Show questions

Is this your first time ever shopping at any farmers’ market?

yes no

choose not to respond

Have you ever shopped at this farmers’ market before today?

yes no

choose not to respond

How did you hear about this farmer's market?

word of mouth . poster or flyer

newspaper or magazine . radio or TV

social service agency (SNAP of... . WIC or Senior Farmers' Market...
healthcare provider \ billboard

online newsletter or website L text promotion

social media page (facebook, t... ( bus or transit promotion/advert...




»— Welcome New Transaction

PAYMENT METHODS INCENTIVES
TRANSACTION LOG
e SNAP/EBT $16.00 @ Produce Perks $10.00
e Add payment method
ADDITIONAL TRACKING
CUSTOMER ID Research ID
POSID
Other ID
CUSTOMER ZIP CODE
06470
Show questions \ J
Summary Payment Amount $ 2 6 . 0 0
$16.00 $10.00
SNAP/EBT Produce Perks

@ olivia@wholesomewave.org (1) Complete Transaction


Presenter
Presentation Notes
Look for the success button to ensure that your transaction saved and then it will show up on the right in the transaction log. 


E— Welcome New Transaction

PAYMENT METHODS INCENTIVES
TRANSACTION LOG :
Anonymous $26.00 e SNAP/EBT $0.00 Produce Perks $0.00
21:39

e Add payment method
ADDITIONAL TRACKING
CUSTOMER ID Research ID
POS ID
‘ Other ID
CUST Success
= Transaction is submitted l
7 Close W
Show questions \
Summary Payment Amount S 0 . 0 0
SNAP/EBT

@ olivia@wholesomewave.org (to)) Com p| ete Transaction


Presenter
Presentation Notes
To toggle between the transactions, vendor reimbursement, and post market questions press the three lines at the top left corner.


®i—— Transactions

Transactions

Post Market Questions
Sync Log

FM Tracks Website
Change Market

Logout

@ olivia@wholesomewave.org


Presenter
Presentation Notes

If you have issues:
Decimal points are sometimes required to type in but it just matters where you press the field (to the right or the left)
Keyboard issues: If your keyboard is blocking the screen; press the down button in the bottom right corner

Other troubleshooting:
Be sure to press the circle to the left of the incentive to add them
Autocalculate can be turned off by clicking in the field and retyping it ($4 MED incentive example)
Make sure that once you hit “Complete transaction”, the information pops up in the transaction log on the right. If you don’t see it there, it did not process.  


DE WW Farmers Market

New Reimbursements

Vendor Name Total

@ olivia@wholesomewave.org

Vendor

Name

Sells fruit or vegetables

\ Sells SNAP eligible foods

Payments Redeemed

Cash

Check

Credit/Debit Card

SNAP/EBT

(1))

Gross Sales

Incentives Redeemed

Produce Perks

$0.00


Presenter
Presentation Notes
Just as before, don’t worry about WIC or Senior or # transactions – just focus on SNAP/EBT and any incentives you are reimbursing your vendors for accepting. 


@E WW Farmers Market

New Reimbursements

Vendor Name Total
Vendor
VEGGIES $40.0
Name Gross Sales
EEESLESS 515.00 ) Sells fruit or vegetables
HENRY $68.00 _ Sells SNAP eligible foods
Payments Redeemed Incentives Redeemed
Cash Produce Perks $0.00
Check

Credit/Debit Card

SNAP/EBT

@ olivia@wholesomewave.org (1)


Presenter
Presentation Notes
Checking the transaction log before you leave; you can find a summary available on the post market tab to ensure all of your transactions were entered correctly.


®i—— Transactions

Transactions

Vendor Reimbursement

Post Market Questions

FM Tracks Website

Change Market

Logout

@ olivia@wholesomewave.org


Presenter
Presentation Notes

If you have issues:
Decimal points are sometimes required to type in but it just matters where you press the field (to the right or the left)
Keyboard issues: If your keyboard is blocking the screen; press the down button in the bottom right corner

Other troubleshooting:
Be sure to press the circle to the left of the incentive to add them
Autocalculate can be turned off by clicking in the field and retyping it ($4 MED incentive example)
Make sure that once you hit “Complete transaction”, the information pops up in the transaction log on the right. If you don’t see it there, it did not process.  


— Sync Log

WW Farmers Market

Time

21:39

21:39

21:41

21:42

21:42

Transactions

Redemptions Post Market Responses
0 0
0 0
0 0
1 0
0 0

Data not syncing? Send Log to Developers

Status

Success

Success

Success

Success

Success

Send Log




Q.
"
S

O

s
"
e
=]

O




TN

c _

Tt
= "-u;l &

‘ o

Demonstration
Logs and Reports

- \
i

.4

e



Presenter
Presentation Notes






THE REPORTS TAB

Olivia Korth =

o WW Farmers Market

@ 48 open post market reports
Enter Daily Sales & Data Manage Profile Run Reports

WW Farmers Market v Any Market Day v
Start Date o Any Payment Method v Any Incentive Type v
Payment Amount T oyt Transaction Manager v
End Date v ® & @ ®
$0 $200+ $0 $200+

Run Report


Presenter
Presentation Notes
All transactions can be reviewed using the log functionality of the website. The default period here is 90 days of transactions, so make sure to edit the “view more days” button if you’d like a larger scope. 


o WW Farmers Market

Enter Daily Sales & Data Manage Profile Run Reports

WW Farmers Market
11/05/2018 o Any Payment Method
Payment Amount
11/26/2018 = @

$0

Olivia Korth

@ 48 open post market reports

v Mon

v Any Incentive Type v

: Transaction Manager
Incentive Amount g

$200+ $0 $200+

Run Report



Presenter
Presentation Notes
Note there are search features and the ability to see how it was entered & who entered it. Additionally, you can press the pencil icon to edit an entry or the trashcan to delete it. 

Helpful that you can edit/delete transactions in this log page as well. 
When you delete log, it fades away but doesn’t disappear. 
You can search to sort through your data, to isolate particular transactions. You can also manipulate this data in the “exports” page. 


®)

Market Performance Summary

Payments Distributed

$420.5

More info

Incentive Vendor Reimbursements

$0

Top 5 Customer Zip Codes

06470 2

. Payments Distributed . Payment Vendor Reimbursements . Incentives Distributed

Payment Vendor Reimbursements

$0

Transactions

More info 40

Incentive Vendor Reimbursements

Incentives Distributed

$236.5

More info

Customers

More info 58

— Transactions = - Customers


Presenter
Presentation Notes
Same is true for the vendor reimbursement for a given day. 


®)

All Payments distributed (from transaction log)

$55

More info

All Incentives redeemed (from redemption log)

$338

More info

. All Payments distributed (from transaction log)

All Payments redeemed (from redemption log)

More info

$1,890

Transactions

More info 3

All Incentives redeemed (from redemptionlog) — Transactions =+ Customers
$1500
$1250
$1000
$750
$500 a S 5
n L=
. S s £ s s
N = s s = <
$250 = L i & L g
g v g 5 &
n = = W = =
$0 | — — — —

All Payments distributed

(from transaction log) (from redemption log)

All Payments redeemed  All Incentives distributed  All Incentives redeemed

(from transaction log) (from redemption log)

All Incentives distributed (from transaction log)

$30

More info

Customers

More info 3

. All Payments redeemed (from redemption log) . All Incentives distributed (from transaction log)

EB
New Users

Transactions Customers


Presenter
Presentation Notes
If you want to see more days then press the View More Days button to go to the Run Reports section of the website. 


®)

All Payments distributed (from transaction log) All Payments redeemed (from redemption log) All Incentives distributed (from transaction log)

More info $55 More info $1!8 90 More info $30

All Incentives redeemed (from redemption log) Transactions Customers

More info $ 3 38 More info 3 More info 3

. Payments Distributed . Payment Vendor Reimbursements . Incentives Distributed Incentive Vendor Reimbursements = — Transactions = : Customers
$10000 500
$8000 400
z
$6000 300 5
o
o
S
$4000 200 €
$2000 100
$0 0

Jul 01 Jul 02 Jul 04 Jul 05 Jul06 Jul 07 Jul 08 Jul 09


Presenter
Presentation Notes
You can also scroll down and see the graphic representation of your data over time. 


Olivia Korth

WW Farmers Market

O 48 open post market reports
Enter Daily Sales & Data Manage Profile Run Reports

Reports

Transactions Reimbursements

Search

Copyright © 2018 Prevention Research Center for Healthy Neighborhoods at Case Western Reserve University. All rights reserved. - Terms & Conditions @ POWERED &Y
C


Presenter
Presentation Notes
Here you can see logs for 90 day windows. It’s not possible to run them for longer, so if you need to see a different window of time along with breakdowns by payment then you want to go to the Reports section. This section is most helpful for editing data across a reporting period if you notice anything off. 


Olivia Korth =

o WW Farmers Market

Enter Daily Sales & Data Manage Profile Run Reports

© 48 open post market reports

Reports Exports

WW Farmers Market v 01/01/2018 v End Date v

# Show Only Actives

Run Full Export

Run Question Report

Copyright © 2018 Prevention Research Center for Healthy Neighborhoods at Case Western Reserve University. All rights reserved. - Terms & Conditions @ < ““i‘." e


Presenter
Presentation Notes
When you run an Export, you have two main options – Run Full Export, and Run Question Export. 

To run a  full export,  choose the market you’d like to export the data from, your date range (note that the start date automatically populates from January 1st o the current calendar year) and click “Run Export”. A pop up will let you know to keep an eye on your email. 

You will get an email sent to the email address associated with this account when the Export is ready. From there, you can check out the export of all of the data reported into you 

When you run a Question report, the report automatically downloads to your computer as a ZIP file. Click on that fine to open an excel sheet will all of the answers to your customer level questions. 
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Presenter
Presentation Notes
Give overview, chain on command 
- IF YOU HAVE ISSUES, contact Sherry and if there is a more intense issue, she’ll emai me. 


INSTRUCTIONS
UPDATING FM TRACKS APP

6:45 PM

¥ 21%0 4
iPad Only ~ Any Price ¥ All Categories ~ By Relevance ¥ All Ages ~

iPad &

‘= Q fmtracks (]

QuietScrob - N ) ’ -
RadioJunction- A
FM Tracks - Last.fm Scrobbler... [+ :
GET FREE FM Radio O...
Case Western Res... m Q Sergey Pershenkov

In-App out thinking limited
*kkksx (5) Purchases y

Radio - Stream Live
Radio - US GET

Osman sasmaz

y

| Radio - Stream =
Live Radio - New... GET
Osman sasmaz

Australia Radios
(Radio Aussie FM... -
recep islak

Featured Top Charts Explore Purchased

Updates



Presenter
Presentation Notes
If you have trouble accessing the app, be sure you have the latest update from the app store and the newest iOs. Also, be sure to be connected to the internet to sync which can be seen as a red or green light in the bottom right picture. 


INSTRUCTIONS
TAKING SCREENSHOTS ON THE WEBSITE

PC MAC

1. Pressihe [Pontaoreenl o | Faie How to take a screenshot of your entire screen

1. Press Shift-Command (38)-3.

2. Find the screenshot as a .png file on your desktop.

L 2
2.Press @R and open Paint e How to take a screenshot of a selected portion of your
screen

1. Press Shift-Command-4. The pointer changes to a crosshair.

» 2. Move the crosshair to where you want to start the screenshot, then drag to select an
3. Press Ctrl - v to paste the screenshot into Paint O area.

While dragging, you can hold Shift, Option, or Space bar to change the way the selection moves.

4, Press Ctrl + S to save H the screenshot

wiki


Presenter
Presentation Notes
Send screenshots if you’re experiencing any issues – it’s key for us to understand what else might be playing a role in it. 


INSTRUCTIONS

1. Press and hold
the Sleep/Wake
button on the top
or side of
your device.

2. Immediately press
and release the
Home button.

3. To find your
screenshot, go to
the Photos app >
Albums and tap
Camera Roll.






Presenter
Presentation Notes
Follow Up from me: 


Questions?
Email olivia@wholesomewave.org

(@©)

wholesome
wave

O O

/wholesomewave @wholesomewave @wholesomewave

wholesomewave.org

Photo credit Jameel Khaja, Gabriella Marks, Kendall Photo, Boereck, Shannon Collins, Gary Yost, Christian Cable, frankieleon, Evan Amos, Hassocks5489,
SA 2.5, SA 3.0, Digital Vision, Dat Nguyen Richard Howard, Mike Mozart, Takeaway & Glenn Charles
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